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SPORTING EVENTS AS TOURISM MAGNETS

Theintegrationof hospitalityand sportshavetransformedsportingeventsinto
majortourismmagnets

Major tournamentsand championshipsttract not only die-hard fansbut also
curioustravelersseekinga unigueexperience

Host cities capitaliseon this influx of visitors by providing a diverserange of
accommodation options, sightseeingtours, and hospitality services that
complementthe sportsevents



The Hong Kong Sevensis the crown jewel of the World w dz3 oHSBXSB VNS

Seriesand is an establishedbucketlist event to the 120,000 fans that attend
eachyear

2024 will be a historic event being the 47th anniversaryand the final Hong

KongSevensventto be held at the iconicHongKongStadiumbefore moving
to KaiTakSportsParkin 2025



ABOUT HONG KONG SEVENS

Online news ¥ Throughoutthe last three decadesat Hong
EE%aSVfllg/l Gong Stadium, the Cathay/HSBGiong Kong
' evenshas evolved into one of the g 2 NI R Q¢
onicsportsevents,and HongyY 2 y a@nfual
Mardi Gras | 4

7.9M
Total marketing le McRobbie
impressions aoss Hong Kon a Rughy CEO

all owned, earned,
paid and shared
platforms




WHAT ARE WE LOOKING FOR?

Email marketing and
social media event
promotion.

We are looking for a
commitment to
purchase event tickets
which can be bundles
Into hotel packages.

We need support in
promoting the event.

We need to start
relationships with hotels
In the Kowloon and TST
area,besides Hong Kong
Island.




WHAT WE CAN PROVIDE

We can offer hotels access
to tickets where they can
produce packages for
guests.

Access to a fully
engaged email
database of 218,000.

Social media following of
just under 300,000 across
all ofour channels:

() Instagram
facebook
Linked [T}
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GENERAL ADMISSION -
CHILD

3-day weekend pass for children 12 or

below.

FROM

BUY NOW

[*CHILD TICKET+*CHILD TICKET+*CHILD TICKET

5-7 APR 2024

Lol
SVUNS
FHKQ | &

@hksevens #HK7s

CHILD TICKET:-CHILD TIC

GENERAL ADMISSION -
ADULT

3-day weekend pass for adults. Unreserved
seating with freedom to roam the main
concourse and upper tier with first-come,

first-served entry to the famed South Stand.

PER PERSON

Y
< BUY NOW Y

P4 nmc

SVNS
¥HKG

@hksevens #HK7s

OUR TICKET OFFERINGS

A5 |

EXECUTIVE PASS TO
CAPTAIN'S CORNER

Sit back and relax with an executive level
pass with free flow F&B. Prime views of the
pitch and a chance to rub shoulders with

rugby legends!

PER PERSON

TR
L BUY NOW y




OUR CORPORATE HOSPITALITY OFFERING

Meet our Executive Suite, promising
privacy, low-key Iluxury and top-tier
guality. This glass-fronted haven comes
with reserved balcony seats and
exclusive views of the stadium. Designed
to impress colleagues, clients and
camera crew alike.

Experience the best of both worlds in
our Premium Box. This meet-me-in-the-
middle option offers you and your guests
the chance to enjoy reserved,
undercover seating whilst embracing the

thrill of the pitch - rain or shine.
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Soak up the energy of the stadium with
our down-to-earth, open-air Corporate
Box. Perfect for relaxed companies and
clients who want to be at the heart of
the action. We throw in fast-track entry,
signage and more.




OUR EARNED MEDIA EXPOSURE IN 2023

BROADCAST

SOCIAL MEDIA

=]
(=1

1.81m hours Viewed 5k Press Media 14.2k Earned Posts Influencers
278 Broadcast Channels Articles 8.53m 1.75bn impressions Players & Teams
114.2k Impressions 3.08m Digital World Rugby & Series

Global Audience Engagement Actions Partners and Sponsors



Full house expected on Friday at HK Stadium as the
HK 7's return. HK Firsts: 2 tournaments in 1 season
and hosting World Rugby Women's 7's Series. HK
Rugby Union Chairman Chris Brooke is seeing more
international interest CNBC International
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Hong Kong Sevens returns in full glory: What is it all about?
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OUR SOCIAL MEDIA OFFERING

GREATEST HITS
RELAY CAMPAIGN

sponsors, players and
ambassadors to share their
favourite HK7s
memories/Greatest Hit
moments and connect as
one community across five
social media channels:
Instagram, Facebook,
LinkedIn, X and Little Red
Book.
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