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The integration of hospitality and sports have transformed sporting events into 
major tourism magnets.

Major tournaments and championships attract not only die-hard fans but also 
curious travelers seeking a unique experience. 

Host cities capitalise on this influx of visitors by providing a diverse range of 
accommodation options, sightseeing tours, and hospitality services that 
complement the sports events.

SPORTING EVENTS AS TOURISM MAGNETS
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The Hong Kong Sevens is the crown jewel of the World Rugby’s HSBC SVNS 
Series and is an established bucket list event to the 120,000 fans that attend 
each year.

2024 will be a historic event being the 47th anniversary and the final Hong 
Kong Sevens event to be held at the iconic Hong Kong Stadium before moving 
to Kai Tak Sports Park in 2025.

ABOUT HONG KONG SEVENS
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Online news 
media value 

HK$651.5M

7.9M  
Total marketing 
impressions across 
all owned, earned, 
paid and shared 
platforms 

Throughout the last three decades at Hong 
Kong Stadium, the Cathay/HSBC Hong Kong 
Sevens has evolved into one of the world’s 
iconic sports events, and Hong Kong’s annual 
Mardi Gras.

Robbie McRobbie
Hong Kong China Rugby CEO

ABOUT HONG KONG SEVENS

“
” 



WHAT ARE WE LOOKING FOR?

5

Our main objective is to 
sell out the event in 2024. 

We are looking for a 
commitment to 
purchase event tickets 
which can be bundles 
into hotel packages.

We need support in 
promoting the event. 

Email marketing and 
social media event 
promotion.

Partner offers.

We need to start 
relationships with hotels 
in the Kowloon and TST 
area, besides Hong Kong 
Island.
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WHAT WE CAN PROVIDE  

We can offer hotels access 
to tickets where they can 
produce packages for 
guests.

We can offer 
experiences and 
premium hospitality for 
your members. 

We can promote your 
packages on our social 
media platforms  and 
directly to our fans who 
have our ticketing app 
(40,000 fans)

Access to a fully 
engaged email 
database of 218,000.

Social media following of 
just under 300,000 across 
all of our channels: 



OUR TICKET OFFERINGS 
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OUR CORPORATE HOSPITALITY OFFERING 
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2. PREMIUM BOX



OUR EARNED MEDIA EXPOSURE IN 2023 

1.81m hours Viewed
278 Broadcast Channels 

114.2k
Global Audience

5k Press Media 
Articles 8.53m

Impressions

14.2k Earned Posts
1.75bn impressions

3.08m Digital 
Engagement Actions

Influencers
Players & Teams

World Rugby & Series
Partners and Sponsors

BROADCAST ONLINE NEWS SOCIAL MEDIA PARTNER AMPLIFICATION

9



10



11



OUR SOCIAL MEDIA OFFERING 
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GREATEST HITS 
RELAY CAMPAIGN
 
A global social media 
campaign for fans, partners, 
sponsors, players and 
ambassadors to share their 
favourite HK7s 
memories/Greatest Hit 
moments and connect as 
one community across five 
social media channels: 
Instagram, Facebook, 
LinkedIn, X and Little Red 
Book. 
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Let’s explore how Hong Kong’s hospitality 
industry and Hong Kong Sevens can unite to 
create an unparalleled fan experience, raise 
the profile of hotels in Hong Kong and 
enhance Hong Kong’s image as a leisure and 
business destination!



PAST COLLABORATIONS 
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GRAND HYATT CAMPAIGN 2023 
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FOR FURTHER INFORMATION PLEASE CONTACT:

General Manager, 
Communications & Marketing 

Michelle.you@hkrugby.com

MICHELLE YOU

General Manager, Commercial

Bryan.rennie@hkrugby.com

BRYAN RENNIE
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